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Simplify your multi-screen marketing by putting consumers at the center of your strategy

The rise of the digital age means that consumers have unprecedented access to information and they're no
longer interested in a "one size fits all screens" experience. Multi-screen Marketing: The Seven Things You
Need to Know to Reach Your Customers Across TVs, Computers, Tablets, and Mobile Phones is a
comprehensive guide to understanding the multi-screen consumer. Written by thought leaders from
Microsoft's Advertising Division, the book identifies what drives consumer behavior across devices and
digital platforms – sequentially, simultaneously, at home, at work and everywhere in between. The
underlying concept is that marketers need to move beyond a technology feature-obsessed approach where a
device's capabilities dictate one's marketing plan, and instead, focus on the underlying needs and motivations
of their customers. This approach can help marketers simplify their strategy, while enabling them to leverage
the right screen with the right message in the right moment.

Companies are learning that using the same legacy television advertising and content across all digital media
will not help them break through the clutter. To truly take advantage of the unprecedented opportunity served
up by the multi-screen world, the authors show how bringing consumers firmly back into focus will
ultimately deliver more value for marketers. Readers will learn how to tailor their approach to most
effectively reach their customers through the following multi-screen pathways:

Content Grazing – uses 2+ screens for unrelated content●

Quantum – transitions sequential activity from one screen to another●

Investigative Spider-Webbing – views related content on 2+ screens●

Social Spider-Webbing – sharing and connecting with others on 2+ screens●

The book includes new research and data exploring how and why consumers navigate across screens as well
as real-world examples of consumer-centric multi-screen marketing from companies of all sizes embracing
the change. For marketers looking to remain effective in the digital age, Multi-screen Marketing: The Seven
Things You Need to Know to Reach Your Customers Across TVs, Computers, Tablets, and Mobile Phones
explains how a consumer-centric multi-screen strategy not only simplifies an overly complex and constantly
changing marketing landscape, but leads to multi-screen campaigns that connect consumers to brands in
meaningful, enduring ways.
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From reader reviews:

Katherine Levy:

What do you think of book? It is just for students because they're still students or the item for all people in
the world, what the best subject for that? Just you can be answered for that question above. Every person has
distinct personality and hobby for every single other. Don't to be obligated someone or something that they
don't need do that. You must know how great along with important the book Multiscreen Marketing: The
Seven Things You Need to Know to Reach Your Customers across TVs, Computers, Tablets, and Mobile
Phones. All type of book are you able to see on many solutions. You can look for the internet sources or
other social media.

Sam Stenger:

The book untitled Multiscreen Marketing: The Seven Things You Need to Know to Reach Your Customers
across TVs, Computers, Tablets, and Mobile Phones contain a lot of information on this. The writer explains
the girl idea with easy method. The language is very straightforward all the people, so do not worry, you can
easy to read this. The book was authored by famous author. The author gives you in the new age of literary
works. You can read this book because you can read on your smart phone, or program, so you can read the
book with anywhere and anytime. In a situation you wish to purchase the e-book, you can wide open their
official web-site in addition to order it. Have a nice study.

Rex Pelkey:

A lot of reserve has printed but it differs from the others. You can get it by net on social media. You can
choose the most beneficial book for you, science, comedian, novel, or whatever by simply searching from it.
It is named of book Multiscreen Marketing: The Seven Things You Need to Know to Reach Your Customers
across TVs, Computers, Tablets, and Mobile Phones. You can contribute your knowledge by it. Without
causing the printed book, it might add your knowledge and make you happier to read. It is most important
that, you must aware about reserve. It can bring you from one spot to other place.

Laurence Terry:

Some individuals said that they feel fed up when they reading a book. They are directly felt it when they get
a half portions of the book. You can choose the actual book Multiscreen Marketing: The Seven Things You
Need to Know to Reach Your Customers across TVs, Computers, Tablets, and Mobile Phones to make your
own reading is interesting. Your skill of reading ability is developing when you such as reading. Try to
choose basic book to make you enjoy to study it and mingle the opinion about book and reading especially. It
is to be initially opinion for you to like to available a book and examine it. Beside that the publication
Multiscreen Marketing: The Seven Things You Need to Know to Reach Your Customers across TVs,
Computers, Tablets, and Mobile Phones can to be your new friend when you're truly feel alone and confuse



with the information must you're doing of their time.
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